
The Dad Test Guide  
for Children's and 
Family Services:  
how to start  
‘thinking fathers’

“I feel happy 
when I spend 

time with  
my dad.”

“The thing I like 
best about my dad 
is that he’s really 
kind and he tries 
to spend a lot of 
time with me.”

“Sometimes  
when my daddy 

has to go away for 
work I feel really 
sad and it makes 

me cry.” 

Quotes from children featured 
in the Department for Children, 
Schools and Families‘ Children’s 
Voices’ video, March 2009



Fathers1 matter a great deal to children; 
they play a significant role within the 
family, whether or not they are resident, 
and increasingly want to be fully involved 
in their children’s upbringing. Despite this, 
many children and family services are still 
predominantly mother-focused and often 
struggle to engage with fathers as a result. 
Services need to look at how they can 
change this or they will fail to meet  
the needs of children and families. 

'The Dad Test Guide' aims to help health, 
family and children’s services, schools  
and third sector agencies identify how  
they can engage more effectively with 
fathers. It explains why supporting father 
involvement is crucial to the well-being  
and educational development of children. 
It also contains a simple ‘Dad Test’ to  
help managers and practitioners start to 
assess how father-inclusive their service 
is, with ideas for small changes they can 
make to meet the needs of both parents 
more effectively. 
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The facts: fathers have an 
impact on children’s well-being 
and achievement
Supportive and substantial father involvement 
from the month following birth is connected 
with a range of positive outcomes in 
babies and toddlers - from better language 
development to higher IQs8.

Children with highly involved dads at age 7 
do better at school, have higher self-esteem 
and are less likely to get into trouble in 
adolescence9.

Conversely, low interest by fathers in their 
children’s (particularly boys’) education 
predicts low educational achievement10.

 Today, many children’s services are still predominantly 
mother-focused, despite the increasingly active role of 
fathers and the many policies and statutes that now explicitly 
require services to be father-inclusive. Even before a child 
is born, expectant fathers often feel they are not given the 
access and information they need; few new dads have the 
chance to stay overnight in the hospital with their partner 
and new baby, and guidance on caring for and connecting 
with babies is still mainly geared towards mums. Since 
almost nine out of 10 dads attend scans and their baby’s 
birth, it is a concern that so many feel excluded so early on.

  Unfortunately, this sense of exclusion can continue as 
the child grows up and without positive support during 
the transition into fatherhood, few dads will go on to 
use services for families and children as they are simply 
unaware of what is available to them. Research also shows 
fathers think that services are not aimed at them or believe 
they will be unwelcome if they do attend6. Young, minority 
ethnic and separated fathers are particularly unlikely to  
be in touch with services, and often feel excluded when  
they are7. These situations often arise because services  
have traditionally been designed with mothers in mind.

  To engage successfully with fathers, it is important to  
take a systematic approach to understanding their needs 
and assessing services. There are many simple things that 
can be done immediately to reach out to fathers, such  
as making small changes to your environment and holding  
a staff focus group to share experiences of engaging with 
fathers. The 'Dad Test' which follows is a great starting  
point and will help you to begin to identify what changes 
you can make to ensure you provide the best possible 
services to children and families. You can also read a  
dad's story and find out about successful father-inclusive 
initiatives already in place. At the end of the document,  
you will find links to resources and organisations that 
can help. For example, the materials developed by the 
Department for Children, Schools and Families’ Parenting 
Implementation Project are designed to support local 
services in ‘thinking fathers’. 

Why 'think fathers' 
 Research shows that children with highly involved dads 

develop better friendships and more empathy, have higher 
levels of educational achievement and self-esteem, and 
are less likely to become involved with crime or substance 
abuse2. At the same time, mothers also benefit greatly from 
the support that fathers can provide, particularly in helping 
to balance work-life commitments.   

  Fatherhood in Britain has changed over recent decades; 
fathers’ care of infants and young children has increased 
eightfold since 19753 and the average dad now spends  
two hours each weekday with his children4 while 
undertaking a quarter of child-related tasks5. 

  However, perception is not keeping up with reality. The 
crucial and increasingly active role fathers are playing in 
the lives of their children and their families is all too often 
underestimated – by public services, by society at large  
and by fathers themselves. 

  Negative assumptions are often made about dads: that 
they are more interested in work than parenting, can’t multi-
task, or can’t cope with children without a woman to help 
them. Ironically, these assumptions often lead to a situation 
where too much is expected of mothers.

  It is important that society as a whole starts to recognise 
and celebrate the value of fathers who are positively 
involved in their children's lives. While not all fathers  
and father-figures are able to be positively involved with 
their children, every effort should be made to support  
as many fathers as possible; all fathers, including those  
who may present certain risks, should have access to  
the information and support they need to become the  
best dads they can be. 
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Making services more welcoming to fathers 
doesn’t necessarily mean a drastic overhaul – 
small things can make a big difference. Use the 
‘Dad Test’ to assess how your service currently 
interacts with fathers and supports father-child 
relationships. You can then think about the 
changes you can start to make today. 
 Remember, not engaging with fathers fails to 
serve the best interests of children and fails to 
support families. 

Leadership 

Strong leadership and a clear strategy are 
essential in ensuring that everyone in your 
organisation is committed to engaging 
with fathers and strengthening father-child 
relationships. Senior managers must feel 
confident in their knowledge about why positive 
father-child relationships are so important to 
children, and how to support them.   

Ask yourself about... leading by example
 
How does the senior management team show leadership 
in emphasising the crucial importance of engaging 
systematically with fathers as well as mothers? 
 A good way to ensure this happens is to put a clear 
policy in place that explicitly states that engaging fathers 
is a key priority for your services. This can then be 
communicated to all staff, service users and local  
families. Supporting strong father-child relationships will  
help you meet national and local targets to improve the  
well-being of children. 
 
Ask yourself about... father-focused  
leadership skills

Are senior managers confident in their knowledge about 
how and why to support father-child relationships? 
 There are a number of training courses that can help 
managers develop these skills – see the 'further information' 
section at the back of this guide for details of the 
organisations you can contact about training courses. 
 

Dad Test
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Team

How well you and your colleagues interact with 
fathers is a crucial factor in how they engage 
with your services. Take a step back and think 
about whether dads would feel comfortable 
dealing with your team. 
 Remember, mothers and fathers have distinct 
needs and can require different approaches. 
Many practitioners feel they can relate easily to 
most mothers, but don’t always consider how 
well they engage with fathers, and whether or 
not their actions may unwittingly exclude men. 
 
Ask yourself about... induction, appraisals  
and professional development

Is engagement with fathers addressed routinely by line 
managers and woven into your appraisal system? Are 
members of your team encouraged to reflect positively  
and critically about how they interact with fathers?  
 Ensure staff objectives, job descriptions and person 
specifications explicitly state the need to engage 
systematically with fathers as well as mothers. This is  
a simple and effective step that will make a real difference: 
managers can ensure that newly recruited staff recognise 
the need to engage with fathers, while existing team 
members can reflect on their performance on an ongoing 
basis and seek advice on how to improve. 
 To get the team talking about the issues, hold a discussion 
group to explore their typical interaction with families. Do 
they talk to mothers and fathers equally, or do they tend to 
make a beeline for the mother? Are they confident about 
engaging with dads in all circumstances, including non-
resident fathers and in cases of family conflict? 
 It may be that some members of your team are not 
confident in dealing with fathers, or don’t realise how 
important they are. If so, training can help to build 
confidence and develop new skills. There are a number of 
organisations that can help with staff training — see the 
'further information' section for their details. 
  
Ask yourself about... diversity

What proportion of men and women do you have in  
your team? 
 It is helpful to have a workforce that broadly reflects your 
local population, however, this is not always possible so 
aim to build a team that has the skills and empathy to work 
with your key client groups. Ensure female practitioners 
understand that they should engage with fathers as well as 
mothers and if you don't have many male members of staff, 
ask engaged local dads to volunteer or do mentoring work 
within your service.
 You should also be aware of how male staff members are 
treated. For example, do they feel excluded or embarrassed 
if female team members make open, negative comments 
about men, or are they always asked to work with the 
fathers? Talk to them to get their view.

 

Environment

First impressions count, and your service’s 
physical environment can be a major factor 
in how comfortable a father will feel getting 
involved. Think about your décor, displays  
and promotional material and whether they 
create the kind of environment that would  
make fathers feel welcome. 

Ask yourself about... look and feel

Does the building feel like a shared male/female space  
and not just a women-only space? 
 For example, think about the colour of the walls and the 
patterns and colours in any curtains or soft furnishings. See 
whether the tables in your waiting room or reception area 
are piled high with women’s magazines. Check that your 
baby-changing facilities are accessible for men, and clearly 
labelled as such. These are quick and simple things to 
change, but can make a world of difference to how fathers 
perceive your service.

Ask yourself about... display material 
 
Do your posters, notice boards and displays have images  
of men as well as women on display? 
 If they mainly feature pictures of women with children, 
consider incorporating more images of fathers. For example, 
posters and displays could depict activities that appeal to 
men as well as women, and notice boards could contain 
information about services and events designed for fathers 
as well as mothers.  

Dad Test
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Recruiting fathers

Making your services readily available and 
accessible to local fathers can be easier than  
you think. To help as many families as possible, 
it is best to recruit fathers proactively and 
routinely rather than as an exception, such  
as when dads get into difficulty.

Ask yourself about... services 

Do you always invite fathers to all your services, whether 
it’s baby massage or parenting courses? Do you offer any 
specific services tailored to fathers?  
 These can work well, particularly when they involve 
activities with children, and can be a useful gateway to 
mainstream services. A homework club for dads and their 
children held at a local sports centre may appeal to some 
fathers, while sports sessions might appeal to others. Of 
course, you should bear in mind that male-only activities 
may appeal to only a minority of dads, and they are no 
substitute for making all your services relevant to fathers. 
Often, the most effective strategy for recruiting fathers is a 
direct invitation – whether it’s by letter or phone or in person.

Ask yourself about... outreach

Are you reaching out to all fathers in your community?
 When developing special strategies to engage with  
hard-to-reach groups (for example, some ethnic minority 
groups, Travellers, young parents) think about whether  
you are engaging the fathers in those families. You can  
also connect with dads through other local agencies  
and community groups or faith organisations that are  
in contact with men, and via local media that men use  
and identify with. 
 Think about the people in fathers’ lives that can influence 
their decision to get involved. Do you encourage mothers to 
involve their partners, or grandparents to draw in their sons 
or sons-in-law (particularly important with young dads)? You 
could even consider encouraging the children themselves 
(if they are old enough) to invite their fathers to use your 
services. If you have dads who are regular visitors, get them 
to tell their friends about the service. 

Ask yourself about... accessibility

Are all your services accessible to fathers as well as mothers 
– and not just the ones targeted specifically at men? Are 
transport links good – and are dads aware of them? Is the 
signage clear? 
 For many fathers (and, indeed, some mothers), opening 
hours are a barrier to involvement in parent-child services. 
Keeping your services open beyond normal working hours 
– even if it’s just on one designated night of the week or on 
one weekend morning – can help. Ask fathers about what 
works best for them.

Marketing and communication

Communicating proactively with fathers will  
help show them that mainstream services  
are for them, as well as for mums. They will  
be made to feel they are important to your 
service and will want to become involved. 
 Remember, this is not just about marketing 
campaigns; all communications, including  
letters, can unintentionally exclude fathers  
if not planned carefully. 

Ask yourself about… communicating with fathers

Do you seek to communicate with fathers at all  
opportunities, or are your communications mostly directed  
at mothers? For example, think about your letters and 
mailings. Including the word ‘father’ – or better still the dad’s 
actual name – on letters is important. Remember, ‘parent’ is 
often heard as ‘mother’.
 Try to put yourself in a father’s shoes and imagine how 
you would respond if you were on the receiving end of 
your marketing literature. Cast a critical eye over all your 
brochures, letters, leaflets and posters and ask yourself 
whether they are designed with fathers as well as mothers 
in mind. Consult with the fathers who use your service (and 
maybe with some who don’t) to see how they think you 
could make your literature more relevant and appealing. 
 Think also about where you distribute your marketing 
materials: are they in places accessible to both fathers and 
mothers – for example, the barber as well as the hairdresser, 
or the DIY store as well as the corner shop?

Ask yourself about... your audience
 
Have you ever done any research into the fathers of children 
involved in your service? 
 The simplest and most effective way to find out whether 
your service appeals to fathers – and if not, how to improve 
it – is to ask them. You could do this through individual 
interviews, discussion groups or written questionnaires.
 Areas you can research include: do fathers know your 
service exists? Do they know what’s on offer? Do they think it 
welcomes and values fathers? Do they think team members 
make the effort to engage them? Do they feel your service 
communicates with them appropriately? 
 Once you get to know them, why not involve local fathers 
and male carers in developing your strategies and services? 
Their opinions will give you valuable insights and could 
spark a great service idea or solution. 
 Local research will also help you to assess whether your 
services meet the needs of fathers of different ages, resident 
and separated fathers, and fathers of children of different 
ages and needs. Remember, one size will not fit all. 
 

Dad Test
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Review your agency’s 
physical environment and 
write a list of the changes 
you can make to your décor, 
posters and notice boards to 
make them more appealing 
to dads. Or consider 
whether you need to deliver 
services in different settings 
that appeal more to fathers, 
such as the local sports club.

Take a look at your agency’s 
job descriptions and  
person specifications to  
see whether or not they  
take into account the need  
to engage with fathers. 

Ask yourself about... information gathering

Do you systematically gather enough useful information  
on the families you come into contact with? 
 Developing sound registration procedures is vital for 
finding out about fathers and male carers, particularly  
if the initial contact is just with the mother. It is important  
to include all father figures and male carers – not just those 
with formal parental responsibility or resident fathers.
 For first meetings or home visits, emphasise why the 
father’s presence matters, and agree a time when he can  
be there. Alternatively, you can give the mother a ‘consent  
to contact’ form for the father to sign, or ask her for his 
details and contact him yourself – the Data Protection Act 
allows you to gather the details on any person who is 
considered important to a child's wellbeing (such as a  
father) from a ‘third party’ (such as the mother). Ask the 
mother to tell the father she has given you his details, then 
contact him direct to check they are correct and that he  
is happy for you to hold them.
 If the mother is reluctant to pass on the father’s details, 
or for the father to be involved in your services, sensitively 
explore why this is.
 You should also check you have effective systems in  
place to follow up any referrals from other local agencies 
fathers and male carers are in touch with.

Monitoring and evaluation 

Ongoing monitoring and evaluation of your 
work with fathers is vital to assess what works 
and what doesn’t. 

Ask yourself about... tracking your progress

Do you monitor the number of fathers using your service? 
 Keep a record of the number of fathers involved with  
your service on a regular basis and track progress year  
on year. You could monitor improvements as you go 
along by recording how many fathers respond to specific 
campaigns, attend mainstream services or take part in 
father-focused events.
 Additionally, setting yourself goals to further increase  
your service’s engagement with fathers will focus the  
efforts of your teams and give you a benchmark against 
which to measure progress.

Organise a group discussion 
for staff. Ask each team 
member to come to the 
discussion armed with one 
idea for something they 
could do differently to 
engage fathers. Then share 
your ideas and decide 
which ones you are going  
to put into action.

Devise a short questionnaire 
for the fathers that use  
your services Ask them 
whether they think the 
service does enough to 
involve and engage them, 
and what they would like 
you to do differently. 

Dad Test

Five  
things 
you can 
do today 
to start 
thinking 
fathers

2
4

1 3 5
Re-visit your registration  
and need assessment forms 
and procedures to ensure 
you are routinely gathering 
the details of all fathers and 
male carers.
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A dad’s 
perspective:
Jimmy’s story 

Jimmy and Claire have three children aged 
five, three and one, plus four children from 
Claire’s previous marriage, of whom the two 
youngest still live at home. Four years ago 
the family was at breaking point; Jimmy was 
not offering consistent parenting to his own 
three children or his stepchildren due to a 
lack of confidence in his ability and potential 
as a father. He suffered from low self-esteem 
and had hardly left his house for the best 
part of two years; he also had problems with 
alcohol and drugs.
    But thanks to a local service that works 
inclusively with dads and their children, 
Jimmy has made new friends, increased  
his confidence and brought his family closer 
together. “The journey from illness to a solid 
family structure has had a dramatic effect  
on my whole family,” says Jimmy. “I have  
a purpose in life again and I put that all 
down to the help and support I got from 
everyone at the group.” 
 Christine, one of the Family Visiting team 
at the Pen Green Centre for Children and 
Families in Corby, Northamptonshire, had 
been supporting the family after Claire was 
referred to Corby’s Sure Start Programme. 
Christine visited Claire on a regular basis, 
supported Jimmy with his alcohol and 
drug problems, and helped his youngest 
stepchildren through behavioural difficulties, 
exclusion from school and minor criminal 
offences.   
 Christine felt that getting Jimmy to attend 
one of the weekend groups for dads and 
their children at the Pen Green Centre  
would help him realise his potential as  
a father, improve his confidence in meeting 
people and help control his use of alcohol 
and drugs. 
  Over two years, Jimmy put up stiff 
resistance to Christine’s suggestions that  
he should take part in the group, but 
eventually, after much persuasion from 
Christine, agreed to give it a try. Christine 
arranged transport for Jimmy to take his 
children to the Sunday Dads’ Club, and they 
have now attended regularly for over three 
years.  “When I started going to Pen Green  
I had no idea what to expect, but all the 
other dads were very helpful and the 
workers were great,” says Jimmy. 
 

They had me and the kids making masks 
and painting them, and then we got to make 
key rings, cards and paper flowers for Mum.  
We also try and take the kids on as many 
educational trips as possible. One of the 
best was when we took the group to Twin 
Lakes Park. The kids played on the rides, 
saw a falconry display and got to pet  
some of the farm animals. And my kids 
loved it when we went to the fire station  
and they got to sit in the fire engine and 
meet the fire fighters.”  
 Over time, the Dads' Club has become  
a key part of Jimmy’s support network  
and today he is still an active member  
of the Sunday Dads’ Club. Recalling his 
own early days there, Jimmy makes a point 
of greeting new dads and their children, 
making them drinks and putting them at 
their ease. Jimmy has also attended CLAIT 
computer and public speaking courses for 
mums and dads at Pen Green which have 
increased his confidence.  
 “My kids won’t let me miss a single 
Sunday,” says Jimmy. “After I had started 
taking them to Dads’ Group we were all 
hooked and now they talk about the group 
all the time. It has definitely brought us closer 
as a family.”

Case studies
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Building a 
fathers’ strategy: 
Nottingham 
City Council 
Children’s Services 
Department 

The Nottingham City Council Children’s 
Services Department is developing a 
dedicated Fathers' Strategy to help develop 
more father-inclusive services and increase 
engagement from local fathers. 
 The strategy has been drafted in 
collaboration with the Fatherhood Institute 
and the Council’s own Fathers’ Strategy 
Group. The Council began by canvassing 
the views of fathers themselves at a 
stakeholder conference and by establishing 
a ‘Shadow Board’ of parents and carers, 
which has strong representation from fathers.  
 “We have a lot of very active fathers’ 
groups in Nottingham who we’ve worked 
closely with over the last few years,” says 
Jacqueline Lockhart from Nottingham 
City Council. “We know that positive 
engagement from dads in their children’s 
upbringing results in better outcomes for 
children, and having a dedicated Fathers’ 
Strategy will help dads access services to 
support them.” 
 To develop the strategy, the Council has 
consulted important stakeholders, such 
as fathers involved in local projects and 
individual dads. In addition, the Council 
recognised the crucial importance of getting 
senior strategic buy-in from the start. “Our 
Portfolio Holder, our MP and our Director  
of Children’s Services are all very 
supportive,” says Jacqueline. “They really 
recognise the importance of involving fathers 
and how beneficial it is for children and 
families. It meant that we were pushing at  
an open door when we started developing 
the strategy.” 
 The strategy sets out a range of measures 
to get more fathers involved in parent-
child services, encompassing both future 
aspirations and work that is already in 
progress, such as engaging more fathers in 
Children’s Centres and delivering parenting 
programmes aimed exclusively at dads. The 
strategy will also seek to improve services to 
meet the needs of young fathers and black, 
minority ethnic and mixed race dads.  
 

Consultation with stakeholders made it clear 
that a key focus of the strategy needed 
to be including father-inclusive practice 
in workforce development. The Council 
delivered a successful seminar on fathers for 
practitioners, which was oversubscribed and 
received positive feedback from participants; 
following this success, further seminars are 
now planned. 
 The strategy also looks at the 
representation of men in the workforce as 
well as attracting more male practitioners. 
“Parent-child services are female-dominated 
and men are in the minority, so it’s a 
good idea to get male workers involved in 
shaping services aimed at fathers,” explains 
Jacqueline. “They bring real energy and 
commitment to the table, because they find 
it easier to put themselves in fathers’ shoes – 
especially if they are dads themselves.” 
 The draft strategy is now being finalised 
and will be up and running within six 
months. The Council plans to measure and 
evaluate the success of the strategy through 
both qualitative and quantitative indicators, 
including feedback from fathers and 
increased engagement in services such as 
Children’s Centres. 
 Jacqueline concludes: “For us, the ultimate 
aim of the strategy is that dads feel included 
– that there is something there for them  
that they feel able to get involved in. That’s 
how we’ll ultimately deliver better outcomes 
for children and young people of all ages.”

Case studies
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Case studies
Welcoming fathers 
into the maternity 
ward: 
Department of 
Family Services, 
Diana Princess of 
Wales Hospital, 
Grimsby  

At the Department of Family Services,  
Diana Princess of Wales Hospital in 
Grimsby, a programme to engage  
fathers in maternity services has resulted  
in a win-win situation for parents, babies  
and staff alike. 
  When the maternity unit moved into 
a new building, the opportunity arose 
to open a new service allowing dads to 
stay overnight with their partners and new 
babies. This new facility gives dads the 
chance to spend time with their child and  
to get to know them from the very beginning. 
They can help with the baby’s first bath  
and can also be there to support and  
care for their partner around the clock  
after the birth – all hugely beneficial for 
father, mother and baby. 
 In order to ensure the service got off to  
a successful start, it was essential to support 
the midwives working in the unit and 
encourage fathers to use it. Sarah Wise, 
the Consultant Midwife who led the project, 
experimented with ways to get fathers 
involved, including a fathers-only group  
on a Sunday in the hospital’s social club.  
The most successful tactic proved to be a 
quiz for fathers as part of the preparation  
for labour and delivery group, which 
included questions on what they needed 
to bring to the hospital to stay overnight. 
“This worked really well, as it made fathers 
feel included and an important part of the 
process,” says Sarah.  
 Meanwhile, Sarah proactively sought 
midwives’ views about the new service  
and found that while many were positive, 
there were concerns that it could create  
extra work if midwives needed to look 
after the fathers as well as the mothers. 
Sarah also found some midwives lacked 
confidence in dealing with dads as they 
were used to the maternity ward being a 
mainly female space. 
 To overcome these concerns, focus groups 
were held with some of the midwives, and  
a detailed booklet was produced explaining 
the goals of the service. Training sessions 
were also provided. This approach has 
proved very effective, and midwives are 
now proactively getting dads involved even 
before the birth – for example, getting them 
to play an active role in scan appointments 
and antenatal visits. Sarah attributes this  
to the mindset change brought about by  
the new service.   

In fact, the presence of the fathers proved  
a bonus for midwives: “The fathers are 
actually very helpful in assisting the 
midwives and do a lot to look after their 
partners, so the new service helps reduce 
the midwives’ workload, allowing them  
to target their care wherever else it may  
be required,” explains Sarah.  
 Focus groups with fathers using the  
service yielded excellent feedback, with  
one dad commenting: “The hospital setting  
is like a hotel – I really enjoyed the stay.  
The midwives were really helpful and 
involved me just as much as my partner, 
showing me how to bath the baby and 
support with breastfeeding – it was great!’’ 
Another dad was really impressed that 
the midwife encouraged him as well as 
his partner to feel the baby’s head at the 
antenatal visit, saying this made him feel 
really included in the antenatal appointment 
– and that he was important too.



Barnardo's Babyfather Alliance:  
www.barnardos.org.uk/babyfather
Children North East Fathers Plus Service: 
www.fathersplus.org
The Children’s Society:  
www.childrenssociety.org.uk 
The Children’s Workforce Development Council: 
www.cwdcouncil.org.uk 
The Commissioning Toolkit database: 
www.commissioningtoolkit.org
ContinYou: 
www.continyou.org.uk
Families Needs Fathers: 
www.fnf.org.uk  
The Fatherhood Institute: 
www.fatherhoodinstitute.org  
The National Academy for Parenting Practitioners: 
www.parentingacademy.org 
Parenting Implementation Project:
www.dcsf.gov.uk/ecm/pip
The Pre-School Learning Alliance: 
www.pre-school.org.uk/fathers 
Sowing Seeds: 
www.sowingseeds.co.uk 
Sure Start: 
www.surestart.gov.uk/_doc/P0002367.pdf
Together for Children:  
www.togetherforchildren.co.uk 
The Training and Development Agency for Schools: 
www.tda.gov.uk  
The Trust for the Study of Adolescence: 
www.youngfathers.net 
Working with Men: 
www.workingwithmen.org

If you would like more information 
about how to start ‘thinking 
fathers’, there are a number  
of organisations that can provide  
you with additional help and 
guidance. As well as the  
www.think-fathers.org website, 
where you will find more case 
studies and research, you  
can also visit: 
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